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(6) HE] & HloJg] 55t 4 53 (Multi-source data mash-up and analysis — Type P)
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1 Ellevest ellevest.com Automated investment platform for women. Stealth 2015
3 ‘Welnvest ‘weinvest.net ‘Web based social platform for investment needs ‘Wealth Management - Retail - Investment Firm 2014
Data-driven investment platform for real estate ) ) )
4 GetSquareFeet getsquarefeet.com N Private Market Investing - Retail - Real Estate 2014
investors
Search Engine for stock investors with sacial media . .
5 Stockal stockal.com insight Data Platform - Public Market Investing - Crowdsourced 2014
insights
) ) ) Public Market Investing - Retail - Social Trading Platform -
6 Talkoot talkoot.in Social platform for traders and investors 2015
Investor Network
) Real estate investment discovery and investment ) ) )
7 Flatons flatons.in N Private Market Investing - Retail - Real Estate 2015
analytics platform
8 Tavaga tavaga.com Soclal trading platform for users Stealth 2015
) Online platform for fractional ownership of residential ) )
9 PropertyShare propertyshare.in Private Market Investing - Retail - Real Estate 2015
apartments
10 Wealth Whispers wealthwhispers.in Personal financial advisory solution Wealth Management - Retail - Investment Firm 2015
) ’ ) Public Market Investing - Retail - Electronic Trading Platform -
11 Inves invesapp.com Mobile first trading platform " 2015
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Online platform providing investment ideas on
12 Tauro Wealth taurowealth.com - i Stealth 2015
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Securities - Flat Fee - Thematic
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17 Kuvera kuvera.in Online wealth management portal Stealth 2015
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The data was generated using public

available sources

Sampling Data collection Data analysis

AngelList

I

Tag: “big data”
“big data analytics”
1329 companies

¥

Random sample

$

cleaning

100 Companies

<19 27> A= dlolE

2. Hlolg F& H=ZY2x

73 2771

Company information
* Company websites
* Press releases

Public sources
The New York Times
Ti= TechCrunch

Forbes

299 Sources
~3 sources/comp

e

FN

Data sources

Key activities

Offering

Target customer

DDBM Dimensions

Revenue model
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Specific cost
advantage
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“dloJEf Zop”
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